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The purpose of this study vas to examine the effects 
of tvo nonverbal visual variables (camera angle and image size) on 
variables developed in a nonmediated context (source credibility and 
interpersonal attraction) • Camera angle and image size vere 
manipulated in eight video taped television newscasts which were 
subsequently presented to eight sections of an introductory 
communications course at Illinois State University as taped auditions 
for the position of student newscaster on a campus newspaper. The 
students were asked to evaluate the tapes. The findings of this study 
suggest that televised newscasters would enhance their credibility 
and perceived task attraction if the preponderant shot (that shot 
which appears in each treatment the majority of the time) is of a 
higher angle than its corresponding reference shot (that shot which 
appears in the remainder of the sequence) . It was found that low 
angle shots may increase credibility and attraction, but only when 
used sparingly. The study emphasized that the effect of the shot, 
whether preponderant or referent, depends on its relationship to the 
other shots utilized in a sequence. (LL) 
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T.h^ oonsi ruot ioii of visual messages in llio mass coimmiiccition process 
.l^ ctMupley. rolpvf.siv)n ind Tilm sources manipul.ate both verl)al and non- 
vei'bal variabl(\s in m\ *ttt<Mnp(* to focus r(?coivcr attention and illicit 
j)a:*tioular imKuiLn,^s. run majority of nUKSS communication researcli has focused 
on rl)0 ^itoct of i.\u^ V(>rl)al messages; we consequently know precious little 
ab )Ut Mie of feds of the nonverbal media message variables on human behavior. 
The iinportanc(^ of nonve.\)ul in'vssagc properties was noted by Gerbner: 

. . . ,'ho;'c. arc objective built in elements (camera 
angle, ligliting, juxtaposition, contexts, relative 
Stze, etc.) whir!: form part of the >>asis along 
wbich picUires are perceived. We are not always 
aware of the existence or nature of these more 
sulitie elements. . . . Manipulation of tliese 
elements can, therefore, lead to clianges of 
perception (meaning) with relatively little awareness 
of manipulation (Tannenbaum and Fosdick, 1964, p. 253). 

The specific purpose of this study was to examine the effects of two 
nonverbal visual variables (camera angle and image size) on variables 
developed in a non-mediated context (source credibility and interpersonal 
attraction). 

Camera Angle 

} ' ao i it iot icrs . Since the earli?st days of film the use of vertical 
ci: ai.;;lo has l).M»n part of a director's repertoire. Its use in early 
I\u.s.n*ui films wa,-, pviiIphccuI in Kisenstein's Film Form (1965). Our source of 
conflict within a shot is "... conflict belvoon matl(^r ar;(l viewpoint 
(achievcMl by s[).jtial distortion through camera angl(^)" (p. 54). Arnhelm (1057) 
depicted its use in early Russian films as well: 

The domineering forcefiilness of a character is often 
expressed by taking the shot from the worm's eye view. 
An iron captain of industry or a general . . . \Mc camera 
looks at him as at a mountain. Here again the fact tiiat 
the actor has to be token from some particular point of 
view is not handled perfunctorily but is consciously 
exploited: the perspective angle acquires meaning, a 
virtue is made of necessity, (pp. 38-39). 

Huss and Silverstein (1968) suggested tliat camera angle can be used 
by a director to form audience attitudes toward film characters: 

Mumau m Ttie I^ast Laugh had his camera 'look up' at the 
old doorman' s good forl-une by means of low angle shots, and 
later makes it 'look down' at his misery with high angle 
ones, he is only enhancing the tragic reversal, but is 
imposing upon us - perhaps without our awareness or 
conscious consent — attlttides of reverence, condescension! 
and social judgment of a sort (p. 111). 
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Tt^Lovision production textbooks liavo discussed the rol.o of camera angle. 
Millorson (l'H)l) wrote that "... lower viewpoints impart strength while 
elevated viewpoints suggest weakness (p. 264)" Anotlier text by Dretz (1962) 
referred to tliis relationship as tlie "principle of dominance": 

. . .if one is looking up at an object . . .it 
takes on a greater importance than the viewer. We 
feel we are figuratively as well as actually * looking 
- up* to it. Conversely, if the camera shoots down 
or someone, he is less important tlian we are (p. 32). 

Most of these observations point to tlie notion that lower camera 
angles olovato visually presented sources to tlie viewer. 

DnppricNil. research * Tiemens (1970) attempted to test the relation- 
ship belvi'PTi camera angle and credibility of newscasters. Only one sig- 
nificant »MToet was found; "activity" was higher for one of the newscasters 
in a low camera sliooting upward condition. The dependent measure was one 
of Osgood's tlimensions of meaning and not a dimension of newscaster credibility. 
Chilberg (r>72) assessed the effects of vertical camera angle on source 
credibility and attitude change using McCroskey^s (1971) dimensions of source 
credibility as dependent measures. His results clearly indicated that liigh 
camera angles sliooting downward on subjects produced significantly higher 
credibility ratings. 

A major problem in Chilberg* s (1972) research as well as that of 
Ticmon's (1970) was that only one camera angle and image size was maintained 
ii«r «'acii (Experimental treatment. This condition is rarely viewed in "normal" 
.t.. tli.a presenlations. 

Prtici f t ^on(M^s . Tlie selective use of the close-up, m(»dium shot, or long 
shot has Imm^ii a long used visual teclinique for directing an audience to a mes- 
sage. Kuc^sian filtii makers claimed ". . .the principle function of tlu? 
close-up in our cinema is — not only and not so much to *show* or to 'present' 
as to 'signify', to 'give meaning', to 'designate* "(Eisenstein, 1965, p. 238). 

Tn television, long shots are used primarily for orientation or as 
cover shots. Medium shots and close-ups are recognized as tlie more important 
camera shots. According to Zettle (1961); "Tlie size of the television 
screen is small. To show things clearly, you must show them relatively 
large within the frame of the screen." (p. 342) 

Cmperical research . McCain and Uepensky (1972) assessed the effects 
of image size on the perceived interpersonal attractiveness of tv^o comedy 
performers. Significant differences were observed on the physical and task 
dimensions of attraction, but manipulation of shot size had opposite effects 
for each of the performers. In th(j task dimension the close-up was sig- 
nificantly better lor one of the performers than the other, in the pliysical 
dimrmsion the long shot increased attraction for this performer. Tliese 
Interactions ItuHcato thai tho effect of image size nuiy despond on cliaract eristica 
of the ^MmultlM obJ(»ct8. Since this study maintained only one perspeet Ivi^ 
^in each Htiira Iuh lapi}, it ts subject to tho same erfticiBm as the ChflUorg 
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antl Ti^Muons wor'ks. Rfjjardloss of the length of the production, it is common 
practice to vary imcx^o size. 

WilLiaiiu (L968) discovered that long sliots decreased sul)jects' interest 
levi.'l i\\ a film presentation and that when sliot type conflicted with interest 
level ul' siMitouces, interest level was decreased. His results lend support to 
the proposition tluit image size can effect a receiver's evaluations. 

Wurtzel and Dominlck (1972) reported that different acting techniques 
vir-' cuitod to different image size shots, which further indicates that 
seI»:»ctivo variation of image size can alter a receiver's attitude toward a 
stimulus object. 

Spurco Crodii)! 1 ity 

Souroo cro<Iil)ility can be defined as a multi -dimensional attitude of a 
rocfivor towards a source (McCroskey, Larson, and Knapp, 1971). Source credi- 
bility is not dotorminod by some Innate personality characteristics of a 
source, hut is instead determined by the characteristics a receiver perceives 
a source to liav(». 

Souroo orodibility research has shown the importance of tliis consti-uct 
to oommunioat it)tu lli^^li and low initial credibility has been sliown to differ- 
ent ially offoot attitude cliange (Anderson and Qevenger, 1963). Credibility 
has biMMi a rac*t(jr in assessing the effects of message variables such as 
ovjM'MiiN* (Mt^Croskiy , 1969), and fear appeals (Miller and Hewgill, 1967). 
Tt-rmMial cnMli hi l.ity lias been used as a dependent variable to assess tlie effects 
of K^ir^;? ramil far" and unfamiliar evidence (McCroskey, 1966), and delivery style 
i :^: :Croskpy, 10c>7). Source credibility is a well tested dependent variable for 
ash.-.s-: 1 ri[; (*oMumm i<*a t ion effects. 

M<'^' . >t 1 * <i . nt t 'rp^M'sona I. Attraction 

.tu:prp<M"sonai attraction is likewise a multi -dimensional construct. It 
conc(?rns " . , • judgments about whether we 'like' anotlier person, whether we 
'feel good' in liis presence, etc." (McCroskey, Larson, and Knapp, 1971, p. 38). 
Although little communication research has focused on mediated interpersonal 
attraction, it seems to be an important element in a receiver's evaluation of 
a source (Hf?rscheid and Walster, 1969). Tlie perceived attractiveness of a 
television personality, may determine to a great extent, his success or failure. 

Summary 

ModLated source credibility is a receiver's attitude towards a 
media tod source. Mndiated interpersonal attraction is a receiver's judgment 
of tlio doi^roo to wliicli he likes or dislikes a mediated source. Camera angle 
i.3 the degree to which a camera lens varies on a vertical plane, image size 
is the apparent distance between camera and source. Mediated credibility and 
interpersonal attraction have been shown to be affected by variance within 
these nonverbal variables. This stuc(y's concern with the effects of camera 
angle and image size upon a receiver's attitudes and perceptions of a mediated 
source can be appropriately measured by source credibility and interpersonal 
attraction. 
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The above theory and research lead to tlie following experimental 
hypotheses : 

Hypotheses 

1. Highor camera angle treatments will produce more positive 
rocoivor attitudes towards a mediated source on the dimensions 
of source credibility, than will low camera angles. 

2. Variance in camera angle treatments will produce differential 
rccoivor evaluation of a mediated source's interpersonal 
attraction on the dimensions of mediated interpersonal attraction. 

3. Variance in image size will produce differential attitudes 
of a receiver towards a mediated source on the dimensions 
of source credibility. 

4. Variance in image size will produce differential receiver 
evaluations of a mediated source's interpersonal attraction 
on tlie dimensions of mediated interpersonal attraction. 

Methodology 

Tlie testing of the hypotheses required the production of eiglit video 
taped television newscasts. Camera angle and image size were manipulated 
in those conditions. 

Opo rational. D<^rinitions 

Camt^ra /ui^^lo . Throe levels of camera angle were included. An oyo level 
sliot oi* a sliHl(Mit newscaster was used as a criterion; it formed a 90 dogroo 
an^^lo Willi tin* vortical plane. High and low angle cameras wore placed 38 
inclios aliovp and bolow the eye level camera respectively. The camora anglo 
which ai>poarr(l for the majority of time in the sequence was labeled the pro- 
pondorant ani4l<'» 'Hio angle shot wliicli appeared in a treatment the remainder 
of tho limo was called a referent angle. 

Jmag(? size . Image size is tlie apparent distance between camora and tele- 
vision n(»wscaslor is controlled by a zoom lens. Two image sizes were utilized. 
A closo-np refers to the properly framed image of the newscaster from the 
shoulders upward which filled the entire frame, llie medium shot framed tlie 
newscaster from the waist to the head. Tlie preponderant image size was the 
shot which appeared in each treatment the majority of the time. The image 
size which appeared in the remainder of the sequence was called the referent 
image size. 

A pilot study varied the length of time the preponderant shot appeared 
In tho moseago Boquencoa. A panel of Judges determined that the preponderant 
shot should appear in 75 percent of each e)q)erimental tape» 
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Siiu'o th«> propDmlorant shots in nil of Iho trnatmonts untlor tost woro oyo 
lovol sIiDts, nM.ativo liighnoss or li^wnoas was dotorminod by the rof(?ront 
shot u til. (.toil. rho Low angle roforcnt shots (tukIo tho eye lovol troatinc»nt appear 
rolativol;/ In'i^hor, whoroas tlie higher angle sliots made tho eye level treatm(?nts 
appear nW.ativoly lower. 

Moiliiitftl source credibility . Mediated source credibility was defined as 
oubject's alliluilos towards a television newscaster on five dimensions of 
credibility: siu* iabi lity, competence, dynamism, character and composure as 
nvasuHMl l)y MoCroskey, Scott and Young's (1971) semantic differential scales 
for peer and media credil)ility . Doth sets of scales were employed because 
tho stimuli consistod of student-newscaster auditions. 

M^nlialtMl t uterporsonal attraction . Attraction was defined as the degree 
to which subject 's liked the television newscaster source on three dimensions 
of attraction: physical attraction, task attraction, and social attraction, 
as measured by tlie attraction items developed by McCroskey and McCain (1972), 
and McCain and Repensky (1972). 

Message Procedures 

The video taping was done in the Communication Research Center at 
Illinois State Universil-y using two half-inch video tape recorders; tivo special 
effects switchers; and four television cameras. Two of the cameras were placed 
at either the high or the low angle positions. The other two cameras were 
placed at the eye level position. One of the cameras at each position was 
adjusted for a close-up, the other for a medium shot. The image sizes were 
matched so as to be identical for all treatments (i.e., eye level close-up 
shot and high angle medium shot, etc.). 

Two haud-ojM> rated to.leprompt(?rs wen^ placed under the two angle treatments 
to bo incorp«>ra1 lul in a single reading — this assured constant eye contact with 
the take cam(^ras. Ciich newscaster was video recorded standing behind a news 
desk, llio n(?wscastor stood 12 feet from the eye level camera. 

'IVo nuile undergraduate broadcast news slaidents presented the same news- 
cast which was composed of news items from the U.P.I. World Roundup of October 
26, 1972. The newscast lasted approximately three minutes. Each newscaster 
was record<Mj twice, reading the same group of stories. On one reading the 
two high angle referent shot conditions were recorded; the second reading was 
required to rocord ti)e low angle referent shot conditions. This procedure 
resulted in eight conditions — two referent angles by two image sizes across 
two newscasters. 

After the treatment tapes were constructed they were submitted to a 
panel of judges to discover inconsistencies between the deliveries of individual 
newscasters • The judges concluded that the delivery associated with the low- 
angle referent condition of one of the newscasters had slightly less verbal 
emphasis than did his other reading* The differences were not deemed serious 
enough to warrant retaping. 
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Ekita Collpotion PnH?odun\ s 

Sul)jptMs wore students enrolled in sections of the introductory corruiiuni- 
cation course nt Illinois State University during the fall semester of 1972. 
Each sootit)ii had approximately 18 students. Eight sections wore utilized, 
each viewLn^^ duo of tlie treatment tapes. 

Tlio vidoo treatments were introduced as taped auditions for the position 
of stiidtMit nowsoastrr on a campus newsprogram. Tlie students were asked to aid 
in tlie evaluation procedure. The stimulus tapes were then shown. Tlie subjects 
completed the measurement booklet immediately following the presentation. 

Statistical Procedures 

T\v* *^on L(>s for credibility and mediated attraction were independently 
factor aniily/.od. TIio scales meeting criteria for the dimensions of mediated 
source cmdi I)i l ity and mediated interpersonal attraction were summed inde- 
pendently and testf>d in a tliree-way analysis of variance design for unequal 
and dispur[)()rtionaL coll sizes to determine the corrected error term for use 
in subsenuent analysis (I'orguson, 1971, p. 269). The corrected error term 
consisted of adding any interaction effect caused by newscaster differences 
to tlio orror tonn and dividing by the corresponding degrees of freedom 
(Winer, 1971., p. ^>20). To correct for disproportionality , estimated means, 
wei^litod by tiu' least squares method, were utilized. Tl\e .05 level of sig- 
nificance was required for all tests. Only the main effects of camera angle 
and images size were hypothesized and subjected to t tests. Different news- 
casters wore employed simply to produce variance in source type. 

Results 

IVu'tor analysis of the mediated source credibility scales resulted in 
a four factor solution which accounted for 6L percent of the total variance. 

— Tablo 1 alxmt h(?r(? — 

The dimcMisions of credibility were labeled Dynamism, Composure, Character 
and Soeial)il ity . None of the items originally included as competence items 
obtaincMl satisfactory loadings. 

Tlie factor analysis of the mediated interpersonal attraction scales 
resulted in a three factor solution reported in Table 2. 

— Table 2 about here — 

The three factors accounted for 52 per cent of the total variance. The 
dimensions were labeled Physical Attraction, Task Attraction, and Social 
Attraction. 

Tho moan scores for the high appearing and low appearing treatments 
of the crodlbillty dimensions are reported in Table 3* 

—Table 3 about here— 
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In tin* ».*Iuu'aolrr dinuMision tlic moan soro for tho liigh appearing treatmont 

(X = 15.24) vvas si}^nil.icantLy higher than the moan score for the low appearing 

condilion (X ^ 14.08; t = 3.03). Ilowovor, a significant interaction offnct 

(soo Appendix A foi- analysis of variance results) indicated that this only 

occurrtnl in I ho MKMlium sliot condition (7 = 16.00, X* = 13.80, t = 4.22). 

tii lo 

In tiio Si)(M' ability dimension the mean score for the high appearing treatment 
(X = i8.*>5) was sij^ni Cicantly higher than tho moan score for the low appearing 
treatment (X = 17.90; t = 1.76). 

Ttio mean scores for the high and low appearing treatments on mediated 
interpersonal attraction ratings are reported in Table 4. 

— Table 4 about here — 

In the task attraction dimension the mean score for the high appearing 
treatment (x = 27.21) was significantly higher than the mean score for the 
low appnaring treatment (Jf = 25.04; t = 2.86). See Appendix D for analysis 
of variance* t"(>sults. 

No SI «:jni ficant differences were found in the main effects analysis of 
image sizi^ on mtnliated source credibility or mediated attraction in the eye 
level trcatmtMits. 

Post Hoc? Analysis 

Tho inoi'o conservative Sheffe test was used to determine significance 
for non-liypothosized differences. A significant £ ratio (pt < .05) was the 
criteria utilized for the employment of Sheffe. 

In tho st)(\ial dimension of mediated interpersonal attraction, a signi- 
licant interaction between image size and newscaster was observed (F = 5.40). 
TIu^ medium sliots were found to be better than close-ups for the newscasters 
with low(U' ratings only (observed dif. = 2.79, critical dif. = 2.35). 

Discussion 

Factor Analysis 

llio factor analysis of the source credibility scales produced diinonsions 
which were not entirely consistent with previous research (Chilberg, 1972; 
McCroskoy, Scott and Young, 1971). Tlie major inconsistency was the absence 
of a competence dimension. Tlie scales utilized in this slTjdy wore originally 
designed as measures of initial credibility for known sources who wero not 
seen immruJiately prior to filling out the scales. This study used the scales 
to measure the tr rrainal or derived credibility of an unknown source who was 
seen immediately prior to filling out the scales. Such use might be expected 
to result in factor structures which deviate from results reported in initial 
credibility research. It is of particular interest that the competence dimension 
failed to materialize in this television setting. Competence has traditionally 
been found to be a principle component of most credibility research. 



ERIC 



8 



Tlio export npss oi' a toLovision nowscastor nuiy woll bo a function of that 
pcrfiM^nor's rharactor, sociability, compusun* and dynamism whcni the source 
is not known to tho rocoivors. Audio and visual cues in a television message 
providp information which facilitate makin^^ judgments about a newscaster's 
composure, dynainisin, sociability and character. Evaluations of a newsman's 
competence miiy r(M[uire more and different types of infoi ation. 

llie factor analysis of the scales for mediated interpersonal attraction 
produced factor loadings which were consistent with previous research 
(McCroskey and NeCain, 1972; McCain and Repensky, 1972). The interpersonal 
. attraction scales factored out for a mediated source as they have for an 
interpersonal source. 

Cff(H^ts of camera angle on source credibility * Hypothesis one, that 
higher camera angb* conditions will produce more positive receiver judgments 
towards a sotirce on the dimensions of source credibility than will low camera 
angles, received partial support. The mean of the high appearing angle condi- 
tion was significantly higher than the low appearing angle condition on two 
dimensions — s()cial)ility and character. An interaction bet^iv'een angle and image 
size was observ^ed on the character dimension. On the character dimension the 
effect of the higher angle treatment was supported in the medium shot condition 
only. The fart that foreground and background cues for the angles were visible 
for a greater length of time in the medium shot condition provides a plausible 
explanation for this occurrence. 

These results, that higher angle perspectives enhance a mediated source's 
credibility more than do lower angle perspectives are consistent with those 
of Chilborg (1972). 

Film lhe(>rists such as Eisenstein believe that the effects of visual 
cominunication are not a result of the shots themselves, but rather a gestal.t 
of ihe juxtaposition of shots. Discussing the basics of cimema, Eisenstein 
(V%5) wrote: 

I WiUit here to discuss Invo of its features . . . Primo: 
plioto-fragments are recorded; serundo: these fragments 
are combined in various ways. Thus, the shot (or frame), 
and thus montage (p. 3). 

The shot is by no means an element of montage. 
The shot is a montage cell. 

Just as cells, in their division form a phenomenon 
of another order, the organism or embryo, so, on the 
otlier side of the dialectical leap from the shot, 
there is montage (p. 53). 

Eisenstein' s emphases on the importance of shots in combination with one 
another is important. Individual shots combine to form a montage or message. 
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This (*oriiI>iiMt ion of shots lias moaning wliich fs difforont tlwin tlio moaning 
pooplo assij^n Id any individual shot. How long an anglo shot is hold in 
rolalion to othor sliots in Iho soquonco may ho the crucial issue. 'Hiis 
notion appoars to ho supported hy llio prosont study. Tlio high anglo shot 
doos appoar li> raise credihility. However, this does not mean tliat mc^roly 
including a fow higli angle sliots will increase a mediated source's credihility. 
In faol , llio pros(Mit study shows that the inclusion of a high angle shot as 
a roforiMit noj:ativoly effects credibility. Hut, when the higher angle shot 
appoars during a considerable portion of the sequence and is juxtaposed with 
u relaVivoly lower referent shot, credibility is enhanced. It logically follows 
that the inclusion of a shot that is lower than others in a sequence will enhance 
credibility only if used as a referent. But when a low angle shot is used during 
a oonsidoral)lo portion of a sequence and is juxtaposed with a relatively higher 
angle siiol , i^vdibility will be reduced. 

Thoroforo, the high and low angle shots have different effects depending 
on how tiipy are employed in the context of a sequence of shots. The important 
point to ho made is that a shot itself can be interpreted only in relation to 
the shots around it. The effect of a single angle shot depends on the angle 
shot with wliicii it is juxtaposed and how long the viewer is exposed to each. 

nffects of oamora angle on mediated interpersonal attraction . Hypotheses 
two, tliat variance in camera angle will produce dif-:e rent ial receiver evalua- 
tions of a source's mediated interpersonal attraction ratings, received partial 
support. In tlie Task dimension, the higher appearing treatment mean was sig- 
nificantly hi:4her than the low appearing treatment mean score. Tlie juxta- 
position of the shots once again differentially effected receiver responses 
in a pattern similar to the responses to the newscasters credibility. 

CfftH^ts of image size on source credibility . Hypothesis three, that 
variance in image size will produce differential receiver evaluations of a 
source's crndihility received no support in this analysis. 

rfro(*ts of image size on interpersonal attraction . Hypotiiesis four, 
that \arianoi» in image size will produce differential receiver evaluations of 
a source's iiKMliated interpersonal attraction, received support in the post l)oc 
analysis only. One newscaster's medium shot treatments were rated signi licantly 
higher than his close-up treatments on the social dimension. It appears that 
something about the person appearing in the frame determines the effect of 
imago size. It may be his physical appearance, or the attitude of the viewer's 
toward his attractiveness on the social dimension. McCain et. al (1973) found 
that body type affected receiver's judgments towards speakers dependent on the 
camf?ra shot wiiich emphasized the positive characteristics of a particular body typo. 

'llie use of close-ups focusing attention on faces lowered the physical 
attraction scores of one of the newscasters as well, though not significantly. 
It appears that one newscasters face was perceived as less attractive and the 
preponderant use of lo8f»-U])8 emphasized this by focusing the viewers attention 
on that face» 
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Impl iinis 

Thi> oxpi>i'LnuMitt)i\s WDuld vsu^^pst from liio findings oC tiiis study that 
toIovisiMl n nx'stMstors wniil.d puIk ru*o their cr(MliI)iLity and porc(uvnd task 
attmotion if th»> pivpoTulornnt sitot: is hijjhor than it's corrospondinjj 
rofiM'iMUN^ sIuH . II. is also sugt{(\st(Ml that low anjjle sliots may Lnoroaso 
cnnlihi I i t> attraction, bnt only wluni thoy arc usod sparingly. Ilowpvi^r, 
it shuuld Im'* St ri^ssod tliat Ihn (>ff(H:t of a sliot appears to d(>pc>nd on its 
!\ u.{ :ons!iip to t h^^ otiior sliots utili/.od in a so(iunnco. llmnyforo, it appears 
that Uovi i\ shot is utilized, for example as a proponderunt or referent sliot, 
rather than the shot itself, will determine tlie effect of tlie shot on viewer 
behavior. 

Since only one case of support for the effect of image size was found, 
further research in this area is needed. Results of this study seem to indi- 
cate tliat wlien doing so, futxire researchers sliould account for t'.e context of 
the trealmfMit, thf> object or person being shot, the image sizes being juxta- 
posed, and how long the viewer is exposed to eacli. 

Th(>sc» res(Mrchers stress the fact that tlie ultimate goal of research 
of this natiin^ is not separate theories for the effects of individual media 
varial)les or individual contexts. Nor is tlie goal a theory which attempts 
to explain mcnlia variables alone. Rather, the search is to develop a theory 
of media variables which can be subsumed under a theoiy which explains and 
predicts all communication behavior. Only then will we bo able to isolate 
th(^ di rf(>reucf»s of degree between mass communication and other communication 
contexts. 
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TAMLE i 



ROTATED FACTOR LOADINGS FOR 
MEDIATED SOURCE CREDIIULITY 
SEMANTIC DIFFERENTIAL SCALES 



Sen Los Dynamism Composure Character Sociability 
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Witl)drawii-(Xitgoing 


-.57 
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.55 
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-.04 


-.03 


-.49 


-.58 


Cumulative Variance 










(After rotation) 


.16 


.32 


.45 


.61 



*Factor loadings and corresponding scales which met criteria. 
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ROTATED TACTOK LOADINGS VOW MEDIATED 
INTERPERSONAL ATmCTION ITEMS 



Item No. 


Physical 


Task 


Social 


I . 
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.03 


.37 


o 
«« • 


.70* 


-.10 
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CUNUlj\TlVn VAUFANCG 








(Al'lor ri)ta1 ion) 


.19 


.33 


.52 



'^'actor loadings and corresponding scales which met criteria. 



It cms 

J. I tliink Iio is quite handsome. 

2. Ilo is not very good looking. 

3. I don't like the way he looks. 

4. Ilo is somewhat ugly. 

5. Hie rl.othes he wears are not becoming. 

6. 1 rind Iiim attractive physically. 

7. Ho is very se:y looking. 

8. Ilo wears neat clothes. 

9. You could count on him getting a job done. 

10. I have confidence in his ability to get the job done. 

11. He would be a poor problem solver. 

12. He is a typical goof-off when assigned a job to do. 

13. If I wanted to get things done I could probably depend on him. 

14. Wo couLd never establish a personal friendship with each other. 

15. He just wouldn't fit into my circle of friends. » 

16. I think he could be a friend of mine. 

17. He would be pleasant to bo with. 

18. He would bo fun to work with. 

19. It would be difficult to meet and talk with him. 

20. I would lilcc to have a friendly chat with him. 

21. I feel I know him personally. 

22. I couldn't ^{ot anything accomplishod with him. 
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TAIILE 3 



Mr-^N scoKHS m\ dimensions of 

MEDIATED SOURCE CREDIHILITY 
ACROSS EYE LEVEL TREATMENTS* 





Low Appearing 
Treatment 


High Appearing 
Treatment 




19.29 


19.97 


Composure 


14.25 


14.89 


Character 


14.08^ 


15.24^ 


Sociability 


17.90*^ 


b 

18.95 



*Moans with same subscript on a dimension are significantly different 
from each other at the .05 level. 



TABLE 4 



MEAN SCORES TOR DIMENSIONS OF MEDIATED 
INTERPERSONAL ATTMCTION ACROSS 
EYE LEVEL TREATMENTS* 



Dimension 


Low Appearing 


High Appearing 




Treatment 


Treatment 


Physical 


26.10 


25.33 


Task 


25.04^ 


27.21^ 


Social 


27.78 


28.12 



*Moans wvtb samo subscript on a dimension are significantly different 
at tho .05 IcvoL. 
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APPHNDIX A 

siiMM\RY or Tiiunn way Ais'alysis of variancc of 

VAT. LEVCL ANCLH TKEATMllNTS FOR UNEQUAL AND 
nr'f'KOPORTIONAL CCLI, SIZGS ON DIMENSIONS OF 
MCDIATIID SOURCE CREDIBILITY 



Sourco of Vciriiince 


SS 


df 






Dynamism 










AnsLc (A) 


17.68 


1 


17.68 


1.11 


Imcv^o Size (B) 


13 . 30 


1 


13.30 




Newscaster (C) 


368.11 


1 


368.11 


23.18° 


Axn 


5.91 


1 


5.91 


.37 


AXC 


44.25 


1 


44.25 




DXC 


15.97 


1 


15.97 




AXDXC 


10.41 


1 


10.41 




Error 


2311.63 


147 


15.73 (15.88) 




Composure 










Aii<,'ln (A) 


15.08 


1 


15.08 


.80 


Imago Size (B) 


.00 


1 


.00 


.00 


Nc?Ksccnstor (C) 


27.85 


1 


27.85 


1.47 


AXIl 


.05 


1 


.05 


.00 


AXC 


13.25 


1 


13.25 




MXC 


1.82 


1 


1.82 




AXIIXC 


.83 


1 


.83 




Eii'iir 


2822.. 1.1 


147 


19.19 (18.92) 




Charaotor 










Anglo (A) 


50.70 


1 


50.70 


9.22 


Imago Size (B) 


9.33 


1 


9.33 


1.70 


Nowscaster (C) 


2.08 


1 


2.08 


.38, 


AXi^ 


41.87 


1 


41.87 


7.61^ 


AXC 


.04 


1 


.04 




HXC 


1.11 


1 


1.11 




AXIIXC 


7.70 


1 


7.70 




Error 


816.08 


147 


5.55 (5.50) 




Sociability 










Angle (A) 


41.83 


1 


41.83 


3.10 


Image Size (B) 


10.72 


1 


10.72 


.80, 


Nowscaster (C) 


348.12 


1 


348.12 


25.84'^ 


AXD 


18.24 


1 


18.24 


1.35 


AXC 


2.92 


1 


2.92 




DXC 


17.70 


1 


17.70 




AXOXC 


2.20 


1 


2.20 




Error 


1998.15 


147 


13.59 (13.47) 





IF ratios for main effects and AXE interactions are corrected for 
exporimonta] error. 
''Significant at tlie .05 level''. 

*^Valuf8 in parcntlicsos are corrected error terms (see procedures section). 
O 
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APPHNUIX I) 



vSUM^L'\KY or TiliUir. way ANAIiVSIC OF VARIANCE OF 
HYE LCVHL ANC.LC TRIIATMENTS FOR UNEQUAL AND 
DISPROPORTIONAI, CELL SIZES ON DIMENSIONS 
OF MEDIATED INTERPERSONAL ATTRACTION 





Sonrro ot* varxance 


SS 


dt 


MS 




Physical Attraction 










Aiigl.t^s (A) 


22 . 77 
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, 22.77 


.35 


Iiiuige Size (B) 


5 • 53 


1 


5. 53 


.09 


Nt?wscaster (C) 


219 ,73 


1 


219.73 


3.39 


Axn 


.05 


1 


.05 


.00 


AXC 


38 .14 


1 


38 .14 






5.32 


1 


5.32 


u 


AXIJXC 


254.50 


1 


254.50 


3.97 


Error 


9427.26 


147 


64.13 (64.83) 




Task Attraction 










AngLO (h) 


inn A(\ 


1 


i iV . 40 


o on^ 
o . Ik) 


Image Size vD; 


18 . 95 


1 


18 .95 


o n 
.87 


Newscaster (C) 


13 . 60 


1 

1 


13.60 


.62 


AXIi 


21 .30 


1 


21 .30 


.97 


AaC 


10. 51 


1 


10.51 




BXC 


2.87 


1 


2.87 




AXi^XC 


2. 72 


1 


2.72 




Error 


3265.10 


147 


21t21 (21,87) 




Social Attraction 










Anj^lc (A) 


4.51 


1 


4.51 


.19 


Irruigo Size (B) 


9.43 


1 


9.43 


.19, 


Newscaster (C) 


213.72 


1 


213.72 


4.27'' 


AXB 


.64 


1 


.64 


.01 


AXC 


6.25 


1 


6.25 




nxc 


1.51 


1 


1.51 




AXIiXC 


16.43 


1 


16.43 




Error 


7486.48 


147 


50.93 (50.07) 





£ ratios for main effects and AXB interactions are corrected for 
experimental error. 

Significant at the .05 level. 

Values in parentheses are corrected error terms (see procedures section). 
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